
IBS Education

What’s in Your 
Digital Marketing Stack? 
Must-Have, Don’t-Care-For 
& Integration Secrets



The material in this education session has not been reviewed, approved, or endorsed 

by the National Association of Home Builders (NAHB). The topics discussed and the 

materials provided herein are for informational purposes only, are not intended to be 

an exhaustive presentation of information on a particular subject, and should not be 

treated as such. The speaker or speakers are not acting on behalf of or at the 

direction of NAHB.

NAHB specifically disclaims any liability, loss or risk, personal or otherwise, which 

may be incurred as a consequence, directly or indirectly, in the use or application of 

any of the materials presented in this or any other education session presented as 

part of the International Builders Show®.

NAHB Disclosure



Continuing Education Credit

Each IBS education session provides .5-3 hours of continuing education 

credit toward NAHB professional designations. NKBA and AIA members 

may also earn continuing education credits by attending IBS

education. Please refer to each session’s listing in the show guide, website 

or app to determine the organization providing CE credits and the number of 
hours you will receive. Directions for reporting your hours can be found in 

the IBS Show Guide.



Meet Your Speakers



What’s in your stack?



So What’s In Your Digital Marketing Stack?

Google

Meta

GEO

Display

Email

Text

Digital Ad 

Marketing Stacks

CMS

Chat

Forms

Analytics

SEO

Website Stacks

Zapier Integrations

Web Visit Tracking

Email Platform

Text Platform

ERP

AI

CRM Stacks



THE APPROACH TO ENABLE

Start with the End in Mind -
Digital Marketing Stack



Start with the End in Mind –

Enabling a Digital Advertising Stack

Connect G4, 

Meta, Adwords 

and other ad 

accounts.

Set up KPIs & 

event tracking

Integrate CRM, 

chat, forms & 

notifications

UTM tracking

Automation 

for auto 

replies & 

nurturing

QA Testing 

(Never ends)

Establish 

reporting 

cadence



Start with the End in Mind –

Digital Marketing Stack App Universe



The Key KPIs



The Key KPIs



It All Starts with the 
Website Stack



It All Starts with the 
Website Stack



The Essentials:  
CRM & Key Apps



Layering Data Capture for 
All Leads             

      
         

    
          

      
          

         

    
           
      

                

    



Putting Your 
Digital Stack Together



The Single Source of Truth:  
Data Warehouse



The Importance of 
Workflows



Lead Nurturing Musts



Maximizing ROI



The 1,000 Decisions 
Along the Way



Infrastructure for AI & 
Data Tracking



Where to Prioritize 
Adding Value



Start with the Basics



Beyond the Basics - Enriching Data



What’s in Your Stack?
Q&A



Speakers Contact Information
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